Girl Scouts of South Carolina - Mountains to Midlands, Inc.  Strategy Map 2010-2012

Mission: Building girls of courage, confidence, and character, who make the world a better place

Council Vision: Giving every girl access to life-changing experiences!

I Core Value Core Value Girl SCOUtS®

Core Value Core Value

Our patrons:
Donors who make a difference.

Our people:
Staff who make a difference.

Our partners:
Volunteers who make a difference.

Our priority:
Girls who make a difference.
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Priority Goals: 1. Volunteers—provide high quality mentors who prepare girls for leadership and service
2. Financial Health—expand, strengthen, and diversify our financial resources
3. Program—yprovide and deliver active, fun and engaging Girl Scout Leadership experiences in a variety of formats
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